
MIU MIU

MIUMIU
ITALY-VOGUEITALIA- 9/1/2024-Num.:888-Pag.:COVER5
Frequency:monthly- Circulation:64351

VOGEL

VOGUE

S E T.
2024

€6.00

VITTORIA

CERETTI

STILE60 ANNI DI

Tutti i diritti riservati

PAESE : Italia 

PAGINE : 1

SUPERFICIE : 2 %

PERIODICITÀ : Mensile



DIFFUSIONE : (73346)

1 settembre 2024



MIU MIU STYLEM'EAZINE

MIUMIU
ITALY- STYLEMAGAZINE- 9/1/2024-Num.:9-Pag.:3
Frequency:monthly-Circulation:511937

«Sonol'eroe
dimestesso»

STURE MAGAZINE

SOFT-CORE

FOTO:ENRICOBRUNETTI
ABITI:MIUMIU

Tutti i diritti riservati

PAESE : Italia 

PAGINE : 1

SUPERFICIE : 2 %

PERIODICITÀ : Mensile


1 settembre 2024



GERMANIA-DUST-MIU MIU-SUMMER FALL 2024 ISSUE COVER 1



GERMANIA-DUST-MIU MIU-SUMMER FALL 2024 ISSUE COVER 2



MODA

Angela Molina

Irrepetible

SPAGNA - SMODA - MIU MIU - 01.09.24

EL PAÍS

TRICKZ
BB

NICK
KNIGHT

TALIA
RYDER

MAXIMILIAN
DAVIS

RITA
PAYÉS

Tutti i diritti riservati

S MODA

PAESE : Spagna 

PAGINE : 1

SUPERFICIE : 1 %

1 settembre 2024



NYLON

NYLON.FR Nº47

POSTERGÉANT
ALINTERIEUR

PB

MARL

PRIORITYMAIL 2-DAY

0005

Bisou

Omper:268124

Petit Biscuit

TRACKING#

FRANCIA - MIU MIU - NYLON - SUMMER 2024

Tutti i diritti riservati

PAESE : Francia 

PAGINE : 1

SUPERFICIE : 1 %

PERIODICITÀ : Bimestrale


1 settembre 2024



FRANCIA – MIU MIU – MADAME FIGARO POCKET – SEPTEMBER, 2024



FRANCIA – MIU MIU – MADAME FIGARO – SEPTEMBER, 2024



DEUTSCHE

AUSGABE

IBIZA!

ENTSPANNT
UND LUXURIÖS.

EINEINSEL
ERFINDETSICH

NEU

DEUTSCHLAND€8,00
ÖSTERREICH€8,00

SCHWEIZSFR12,80

E

SEPTEMBER2024

DIANE
KRUGER(48)

HOLLYWOOD
SYMBOLDER
MODERNEN

3SINNLICHKEIT

1

KISS ME

LASER, LIP-FLIP & CO:

DIE BESTEN

TREATMENTS FÜR
SCHÖNE LIPPEN

die neue

MODE

VON EASY

GLAM

ÜBER LADY CHIC BIS ZU XXXL-BAGS -

DIE 20 ELLE-LIEBLINGSTRENDS.

FÜR EINEN HERRLICHEN HERBST!

GERMANIA-ELLE-MIU MIU-SEPTEMBER-2024

Tutti i diritti riservati

PAESE : Germania 

PAGINE : 1

SUPERFICIE : 81 %

PERIODICITÀ : Mensile


1 settembre 2024



KOREA – VOGUE KOREA – MIU MIU – 01.08.24



KOREA – VOGUE KOREA – MIU MIU – 01.08.24



MIU MIU

 
 

 
MIU MIU

ITALY - VOGUE ITALIA - 9/1/2024 - Num.: 888 - Pag.: 321

Frequency: monthly - Circulation: 64351

 
 

 
 



MIU MIU

 
 

 
MIU MIU

ITALY - VOGUE ITALIA - 9/1/2024 - Num.: 888 - Pag.: 427

Frequency: monthly - Circulation: 64351

 
 

 
 



MIUMIU
ITALY-VOGUEITALIA-8/1/2024-Num.:887-Pag.: 125
Frequency:monthly- Circulation:62170

CarolynMurphy.
Giaccadimontone
eabitodicotoneMIU
MIU,cappellocon
piumeeballerinedirasoPRADA.

MIU MIU NOGLE

"HOFESSIONETURISTA

ELSO

Tutti i diritti riservati

PAESE : Italia 

PAGINE : 1

SUPERFICIE : 5 %

PERIODICITÀ : Mensile



DIFFUSIONE : (73346)

23 luglio 2024



MIU MIU

MIUMIU
ITALY-HARPER'SBAZAARITALIA-9/1/2024-Num.:13- Pag.:98
Frequency:bi-monthly-Circulation:79185

OVER

STORY

Photography
UMIT SAVACI

Styling
MARIA GIULIA
RIVA

BAGAR

Assaggidi

contemporaneità

dall'imprintingdinamico.
Trench,cappottie

leathercoatscomepunto

dipartenzaperlook

personalissimi

Tutti i diritti riservati

PAESE : Italia 

PAGINE : 1

SUPERFICIE : 8 %

PERIODICITÀ : Mensile


1 settembre 2024



MIU MIU

MIUMIU

ITALY-HARPER'SBAZAARITALIA- 9/1/2024-Num.:13-Pag.:168
Frequency:bi-monthly- Circulation:79185

Inquestepagine.
Abitocutout,MIUMIU.

Tutti i diritti riservati

PAESE : Italia 

PAGINE : 1

SUPERFICIE : 8 %

PERIODICITÀ : Mensile


1 settembre 2024



R

MIU MIU

MIUMIU
ITALY-HARPER'SBAZAARITALIA- 9/1/2024-Num.:13- Pag.:169
Frequency:bi-monthly-Circulation:79185

Willy
Vanderperre

BAZAARBAZAAR

Tutti i diritti riservati

PAESE : Italia 

PAGINE : 1

SUPERFICIE : 8 %

PERIODICITÀ : Mensile


1 settembre 2024



MIU MIU

MIUMIU
ITALY-HARPER'SBAZAARITALIA- 9/1/2024-Num.:13-Pag.:212
Frequency:bi-monthly- Circulation:79185

BIS AR

BAZAARBAZAAR

Cappottoconspille,borsa,
tuttoMIUMIU.

Vellapaginaaccanto.
Cappotto,abito,topdolcevita,

cappello,orecchini,borsa,
décolletées,tuttoCELINE

BYHEDISLIMANE;collant,
EMILIOCAVALLINI.

Tutti i diritti riservati

PAESE : Italia 

PAGINE : 1

SUPERFICIE : 8 %

PERIODICITÀ : Mensile


1 settembre 2024



MIU MIU

 
 

 
MIU MIU

ITALY - AMICA - 9/1/2024 - Num.: 9 - Pag.: 106

Frequency: monthly - Circulation: 66861

 
 

 
 



MIUMIU
ITALY- STYLEMAGAZINE-9/1/2024-Num.:9-Pag.: 104
Frequency:monthly- Circulation:511937

MIU MIU
STYLEMAGAZINE

«Sonol'eroedimestesso»

Tutti i diritti riservati

PAESE : Italia 

PAGINE : 1

SUPERFICIE : 17 %

PERIODICITÀ : Mensile


1 settembre 2024



MIU MIU STYLEME AZINE

MIUMIU
ITALY- STYLEMAGAZINE- 9/1/2024-Num.:9-Pag.:111
Frequency:monthly-Circulation:511937

«Sonol'eroe
dimestesso»

Pigiama
inpopeline
dicotone

emaglione,
MiuMiu.

Tutti i diritti riservati

PAESE : Italia 

PAGINE : 1

SUPERFICIE : 17 %

PERIODICITÀ : Mensile


1 settembre 2024



STORIE

Tutti i diritti riservati

PAESE : Italia 

PAGINE : 1

SUPERFICIE : 73 %

PERIODICITÀ : Mensile



DIFFUSIONE : (60091)

1 settembre 2024



MIU MIU

 
 

 
MIU MIU

ITALY - VANITY FAIR - 8/28/2024 - Num.: 34-35 - Pag.: 35

Frequency: weekly - Circulation: 77327

 
 

 
 



MIU MIU
VANT
MOSTRADELCINEMA

MIUMIU
ITALY- VANITYFAIR-9/4/2024-Num.:36-Pag.:34
Frequency:weekly- Circulation:77327

VaultsCopertina

BARIINFESTIVAL
UCRAINA

Giacca,MiuMiu.
Paginaaccanto:

pullover,Givenchy.
Anelli,Dior

FineJewelry

4SETTEMBRE2024

UR

JENNA
ORTEGA

Tutti i diritti riservati

PAESE : Italia 

PAGINE : 1

SUPERFICIE : 157 %

PERIODICITÀ : Settimanale



DIFFUSIONE : (161658)

4 settembre 2024



MIU MIU

MIUMIU
ITALY-VANITYFAIR-9/4/2024-Num.:36-Pag.:76
Frequency:weekly- Circulation:77327

VanityModa

100% DENIM

76 VANITYFAIR

VAN
DELCINEH

IR

UCRAINA

JENNA
ORTEGA

Cappotto
dilanaconspille
applicate,micro
blousonecinque
tascheindenim,

MiuMiu.
Paginaaccanto:
giaccaconorli

sfrangiati
epantaloniampi
còntasconi.Gas.

VALENTINADI PINTO
JoloNICOLÒPARSENZIANI

4SETTEMBRE2024

Tutti i diritti riservati

PAESE : Italia 

PAGINE : 1

SUPERFICIE : 157 %

PERIODICITÀ : Settimanale



DIFFUSIONE : (161658)

4 settembre 2024



MIU MIU

 
 

 
MIU MIU

ITALY - VANITY FAIR - 9/18/2024 - Num.: 38 - Pag.: 91

Frequency: weekly - Circulation: 77327

 
 

 
 



MIUMIU
ITALY-DREPUBBLICA- 8/31/2024- Num.: 1404-Pag.:77
Frequency:weekly- Circulation:141941

MIU MIU

P

HO

P

Tutti i diritti riservati

PAESE : Italia 

PAGINE : 1

SUPERFICIE : 527 %

PERIODICITÀ : Settimanale



DIFFUSIONE : (141782)

1 settembre 2024



MIU MIU

MIUMIU

ITALY-IODONNA-8/31/2024-Num.:35-Pag.:70
Frequency:weekly-Circulation:239582

Giaccainnattè
ecamiciainpopeline
MIUMIU,occhiali
inacetatocon
dettagli"G"GIVENCHY.

iC ilbellosta

MODA

70 IODONNA31AGOSTO2024

BOGpriKkes

Carlotta
Gamba

Tutti i diritti riservati

PAESE : Italia 

PAGINE : 1

SUPERFICIE : 527 %

PERIODICITÀ : Settimanale



DIFFUSIONE : (141782)

1 settembre 2024



FRANCIA – MIU MIU – NUMERO – SEPTEMBER, 2024



FRANCIA – MIU MIU – NUMERO – SEPTEMBER, 2024



FRANCIA – MIU MIU – NUMERO – SEPTEMBER, 2024



FRANCIA – MIU MIU – NUMERO – SEPTEMBER, 2024



FRANCIA – MIU MIU – M LE MONDE – SEPTEMBER 6, 2024



Grafik

DESIGN

So MUSTERAFFIN wie in der

neuen Saison war die MODE

lange nicht mehr. Ein Überblick
Fotos LALA SERRANO

Styling FÁTIMA MONJAS

Hochgeschlossenes
kariertesKleidvon
MANS.Schbrille

DONMIUMIU.

GERMANIA-VOGUE-MIU MIU-SEPTEMBER 2024 01

Tutti i diritti riservati

PAESE : Germania 

PAGINE : 1

SUPERFICIE : 492 %

DIFFUSIONE : (107059)

1 settembre 2024



 

 

 

 

GERMANIA-DUST-MIU MIU-SUMMER-FALL-2024 



 

 

 

 

GERMANIA-DUST-MIU MIU-SUMMER-FALL-2024 



 

 

 

 

GERMANIA-DUST-MIU MIU-SUMMER-FALL-2024 



 

 

 

 

GERMANIA-DUST-MIU MIU-SUMMER-FALL-2024 



 

 

 

 

GERMANIA-DUST-MIU MIU-SUMMER-FALL-2024 



 

 

 

 

GERMANIA-DUST-MIU MIU-SUMMER-FALL-2024 



 

 

 

 

GERMANIA-DUST-MIU MIU-SUMMER-FALL-2024 



 

 

 

 

GERMANIA-DUST-MIU MIU-SUMMER-FALL-2024 



 

 

 

 

GERMANIA-DUST-MIU MIU-SUMMER-FALL-2024 



 

 

 

 

GERMANIA-DUST-MIU MIU-SUMMER-FALL-2024 



 

 

 

 

GERMANIA-DUST-MIU MIU-SUMMER-FALL-2024 



 

 

 

 

GERMANIA-DUST-MIU MIU-SUMMER-FALL-2024 



 

 

 

 

GERMANIA-DUST-MIU MIU-SUMMER-FALL-2024 



 

 

 

 

GERMANIA-DUST-MIU MIU-SUMMER-FALL-2024 



 

 

 

 

GERMANIA-DUST-MIU MIU-SUMMER-FALL-2024 



 

 

 

 

GERMANIA-DUST-MIU MIU-SUMMER-FALL-2024 



 

 

 

 

GERMANIA-DUST-MIU MIU-SUMMER-FALL-2024 



 

 

 

 

GERMANIA-DUST-MIU MIU-SUMMER-FALL-2024 



 

 

 

 

GERMANIA-DUST-MIU MIU-SUMMER-FALL-2024 



 

 

 

 

GERMANIA-DUST-MIU MIU-SUMMER-FALL-2024 



ARTATTACK
Wersagt,dassUniformenimmerdistinguierte

MonotonieinGrauoderBlau
ausstrahlenmüssen?!Miuccia

Pradabeweistmitihremquietschgrünen,ladylikenKostümimpoppigenSixties-
Stil,dassderAlltagdurchauseinenfrohlichenFarbklecks

vertragenkann.
AllesvonMiuMiu,P.a.A.Handschuhe:IsseyMiyake

GERMANIA-MADAME-MIU MIU-SEPTEMBER-2024

90MADAME.September2024

Tutti i diritti riservati

PAESE : Germania 

PAGINE : 1

SUPERFICIE : 81 %

PERIODICITÀ : Mensile


1 settembre 2024



 

 

 

 

GERMANIA-DUST-MIU MIU-SUMMER-FALL-2024 



 

 

 

 

GERMANIA-HARPER'S BAZAAR-MIU MIU-AUGUST 2024 



138

TailliertesKleidmit
tiefemAusschnittaus
Mohair,Lederpumps

mitRiemchen,beides
vonMIUMIU

RechteSeiteTräger-
losesMinikleidaus
Wolle,mitgroßer

applizierterSchleife,
Sonnenbrilleaus

Acetat,beides
vonCELINEBYHEDI

SLIMANE

GERMANIA-HARPER'S BAZAAR-MIU MIU-SEPTEMBER-2024

Tutti i diritti riservati

Harper's Bazaar (Ge

PAESE : Germania 

PAGINE : 1

SUPERFICIE : 5 %

1 settembre 2024



GERMANIA-HARPER'S BAZAAR-MIU MIU-SEPTEMBER-2024

Tutti i diritti riservati

Harper's Bazaar (Ge

PAESE : Germania 

PAGINE : 1

SUPERFICIE : 5 %

1 settembre 2024



AGENDA

EL FLAMENCO

QUE NOS FALTA

ÁNGELES TOLEDANO debuta con el álbum 'SANGRE

SUCIA', aunque su carrera ya despegó en los directos, donde

canta para una generación que no conoce fronteras.

Fotografía PABLO ZAMORA. Estilismo AÑA TOVAR.

Por CECILIA CASERO.

86

SPAGNA - VOGUE SPAIN - PRADA - 01.09.24

Tutti i diritti riservati

PAESE : Spagna 

PAGINE : 1

SUPERFICIE : 7 %

PERIODICITÀ : Mensile


1 settembre 2024



·8

Enlapáginaanterior,Angeles
Toledanoconabrigodepañocon

doblebotonadura,deMIUMIU:
pendiente'carcuffXSdelucite

recicladoyplatabañadaenoroy
pendientecarcuffdelucitereciclado

yplatabañadaenoro,ambosde
BEATRIZPALACIOS.Enesta
página,abrigodepañocondoble

botonadura,deMIUMIU;
pantalónmetalizadodealgodóny

seda,deCORDERA:ybailarinas
depiel,dePRADA.

SPAGNA - VOGUE SPAIN - PRADA - 01.09.24

Tutti i diritti riservati

PAESE : Spagna 

PAGINE : 1

SUPERFICIE : 7 %

PERIODICITÀ : Mensile


1 settembre 2024



El clásico ESTAMPADO estival sube de INTENSIDAD

con diseños osados de tonalidades refrescantes.

Fotografía GRACE AHLBOM. Estilismo JORDEN BICKHAM.

A RAYA

SPAGNA - VOGUE SPAIN - MIU MIU - 01.08.24

171

Tutti i diritti riservati

PAESE : Spagna 

PAGINE : 1

SUPERFICIE : 6 %

PERIODICITÀ : Mensile


1 agosto 2024



Vestidoygafas
deMIUMIU.

Enlapágina
anterior,camisade

OTTOLINGER,
bragadeMAXMARA,
mediasdeTENDAM,
botasdeDRIESVAN

NOTENyanillosy
pendientesdeCARTIER.

SPAGNA - S MODA - MIU MIU - 01.08.24

Tutti i diritti riservati

S MODA

PAESE : Spagna 

PAGINE : 1

SUPERFICIE : 4 %

1 agosto 2024



Abrigodepiel
sintética,deMIUMIU.

Enlapáginaanterior,
vestidodemanga

cortanegroconfalda
godet.deCOSATELIER.

ybotasaltasde
piel,deSENDRA.

SPAGNA - S MODA - MIU MIU - 01.09.24

Tutti i diritti riservati

S MODA

PAESE : Spagna 

PAGINE : 1

SUPERFICIE : 4 %

1 agosto 2024



26 LA MIRADA - CLAVES

miu

Camisa,polo,
bragadeportivay
minifalda,todode

MIUMIU,ycadenasy
pendientesdeTOUS.

SPAGNA - S MODA - MIU MIU - 01.08.24

Tutti i diritti riservati

SModa

PAESE : Spagna 

PAGINE : 1

SUPERFICIE : 4 %

1 agosto 2024



U.S.A. – HARPER’S BAZAAR – MIU MIU – AUGUST 2024



U.S.A. – W – MIU MIU – AUGUST 2024



Shirtandpants,MIUMIU.
B.zerolring,BULGARL.

"It's DIFFERENT everytime. Different MOVIES require
different PERFORMANCES,different points of VIEW.
Youhaveto BRING somethingdifferent to the GAME."

WILLEMDAFOE,ACTOR

U.S.A. - HARPER'S BAZAAR - MIU MIU - SEPTEMBER 2024

Tutti i diritti riservati

PAESE : Stati uniti 

PAGINE : 1

SUPERFICIE : 79 %

1 settembre 2024



1/2

10in-250mm

Thispage:Handbag,MIUMIU,$3,050.Opposite:Clutch,BOTTEGAVENETA.

U.S.A. - ELLE - MIU MIU - SEPTEMBER 2024

Tutti i diritti riservati

PAESE : Stati uniti 

PAGINE : 1

SUPERFICIE : 122 %

PERIODICITÀ : Settimanale


1 settembre 2024



Knitjacket,$5,100,dress,
$2,100,brooches,from$895,
gloves,$1,220,tights,$925,
MIUMIU.Pumps,CELINEBY
HEDISLIMANE,$1,150.

U.S.A. - ELLE - MIU MIU - SEPTEMBER 2024

Tutti i diritti riservati

PAESE : Stati uniti 

PAGINE : 1

SUPERFICIE : 122 %

PERIODICITÀ : Settimanale


1 settembre 2024



A

BW-172.WR

LIGU-689-NGH

P

A

Coat,$6,300,dress,$2,600,necklaces,
$1,050each,pumps,$1,290,MIUMIU.

Tights,WOLFORD,$55.

U.S.A. - ELLE - MIU MIU - SEPTEMBER 2024

Tutti i diritti riservati

PAESE : Stati uniti 

PAGINE : 1

SUPERFICIE : 122 %

PERIODICITÀ : Settimanale


1 settembre 2024



U.S.A. – ODDA – MIU MIU – AUGUST 2024



U.S.A. – ODDA – MIU MIU – AUGUST 2024



U.S.A. – GQ – MIU MIU – SEPTEMBER 2024



Heather起源于1988年的电影《希
德姐妹帮》,所有受欢迎的女孩都叫
Heather。这一概念在ConanGray
的歌曲中得以普及。歌词中提到“But
youlikeherbetter.IwishIwere
Heather”,将“Heather”塑造为一
个完美,受人喜爱的女生。这首歌使
得Heather这个名字成为了一个“万
人迷”的代名词。如果流行是一个圈,
它与社交网络所宣扬的“千金玛德琳
风” 不谋而合-- 简约不过时的经典
单品、新浪漫主义的权力时尚、兼具
娇憨和优雅的独特气质。

安

早

女

Heather

当提起“ 千金风” 时, 你还只想到粉色、贵宾犬和甲壳虫车……显然这很过时, 玛德林穿搭才是时下最潮流。什么是玛德
琳?外表精致俏皮,内里酸甜软糯, 不仅拥有表面的精致, 更蕴含深层的优雅-- 演员艾米正是这种风格的最佳代言人。
摄影:XIAOZHI造型:JIAYONGZHONG化妆:DAN发型:ROCKY科维津撰文毕欣然编辑:JIAWEI设计:ZHAOWEI

CHINA-SUPER ELLE-MIU MIU-08.24

Tutti i diritti riservati

Super Elle

PAESE : Cina 

PAGINE : 1

SUPERFICIE : 16 %

1 agosto 2024



金属立体花朵装饰大衣
白色衬衫、灰色半糖
197:MiuMiu
MOCIGON出色乐棉鞋
ChristianLouboutin

1996 年亚特兰大奥运会,
国际排联破例
把“ 世界最佳教练奖”
颁给了亚军主教练郎平。

CHINA-ELLE-MIU MIU-08.24

Tutti i diritti riservati

PAESE : Cina 

PAGINE : 1

SUPERFICIE : 71 %

DIFFUSIONE : (448600)

1 agosto 2024



左页背心、短#MiuMiu连線材Calzedonia右页马甲、半裙LouisVuitton手町EmporioArmani或指BottegaVeneta
196SaintLaurentbyAnthonyVaccarelloEWIICalzedoniaHIHIBalenciaga

54

CHINA-HARPER'S BAZAAR-MIU MIU-01.07.24

Tutti i diritti riservati

Harper's Bazaar (CN)

PAESE : Cina 

PAGINE : 1

SUPERFICIE : 213 %

PERIODICITÀ : Mensile



DIFFUSIONE : (988000)

1 luglio 2024



左页外套、高製鞋Alaia连裤袜Calzedonia右页蛋领针织衫、针织开衫、短裤均为MiuMiu项链Chanel手套MaisonMargiela连线抹Calzedonia亮袋量Welldone

CHINA-HARPER'S BAZAAR-MIU MIU-01.07.24

51

Tutti i diritti riservati

Harper's Bazaar (CN)

PAESE : Cina 

PAGINE : 1

SUPERFICIE : 213 %

PERIODICITÀ : Mensile



DIFFUSIONE : (988000)

1 luglio 2024



CHINA-WONDERLAND MAGAZINE-MIU MIU-01.07.24



敬面连衣裙MiuMiu:水钻需
TEITSaintLaurent

54

CHINA-VOGUE CHINA-MIU MIU-08.24

Tutti i diritti riservati

PAESE : Cina 

PAGINE : 1

SUPERFICIE : 1 %

DIFFUSIONE : (400000)

24 agosto 2024



戴蓝色内搭、白色polo衫、短裙、皮鞋均为MiuMiu

CHINA-L' OFFICIEL-MIU MIU-07.24

Tutti i diritti riservati

PAESE : Cina 

PAGINE : 1

SUPERFICIE : 70 %

24 luglio 2024



対页lutilemoniDefine运动短款半拉链衫、RibbedNUoWy效的起信銷售头香本页MiDMiU白色多口领海衣棉、綠色乐招鞋、棕色理你手袋、花朵钻饰物件

CHINA-MODERN WEEKLY SUPPL. STYLE-MIU MIU-27.07.24

Tutti i diritti riservati

PAESE : Cina 

PAGINE : 1

SUPERFICIE : 339 %

27 luglio 2024



本页MiuMis蓝色衬衣、日色単身裙、棕色迷你手袋、花朵钻饰測者:Omega星座系列限在盘優碗表28毫米款对页ululmonDofine运动短款半技術é,Lightweight弱抹经說版中讀运动者、Chargeroot2、低型综合維训鞋、
RibbedNeu罗纹的村姑望部头带。Day多口袋设计報布手袋

CHINA-MODERN WEEKLY SUPPL. STYLE-MIU MIU-27.07.24

Tutti i diritti riservati
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Full Text: 

Every season, many lovely dresses are shown in many lovely cities. Runways are a montage of opulence — 

exquisite suits in Paris, sumptuous bags in Milan. It can be beautiful. It can be skull-crushingly boring. 

Miu Miu, the prickly little sister brand to Prada, has found a way to not be boring. Models with wind-wrecked 

hair wear turtlenecks over gem-encrusted underwear. (No pants, obviously.) Their feet? Covered in Band-Aids. 

Their arms? Weighed down by comically overstuffed totes. 

This brand sets trends, like the extreme miniskirts ordered up by its creative director, Miuccia Prada, as a kind of 

anachronistic joke in October 2021. What if your plain, khaki skirt dropped down your hip bones — exposing 

your midriff like it’s 2001 — with a hem falling slightly below your genitals? 

The joke was a lightning bolt shaped like a dollar sign. 

A shopping platform called Lyst maintains a well-regarded list of “fashion’s hottest brands,” compiled from user 

data, search trends and social media chatter. After the miniskirt collection, Miu Miu joined the list at No. 20. 

Since mid-2022, it has not left the Top 5. 

Hotness begets riches. Back in 2021, Miu Miu reported about 401 million euros in sales. By the end of 2023, that 

figure grew to nearly 649 million euros. Last week, on July 30, the Prada Group announced that Miu Miu had 

reached 530 million euros (roughly $579 million) in sales in the first half of 2024. This increase of 93 percent, 

over the same period last year, comes at a time when similar brands are faltering. 

“A significant outperformance,” said Luca Solca, a luxury analyst for Bernstein. 

Yet as much as Miu Miu’s growth is a success story, it is also a bit mysterious. 
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How did it happen? According to Mr. Solca, Miu Miu’s style is simply on trend, “adopted the world over,” 

especially in China. Still, he said, it was “difficult to put the finger on anything specific.” 

Maybe it wasn’t the viral miniskirt or the sparkly underwear or the brand’s astonishing prices. Maybe it was the 

woman wearing them. 

Miu Miu has spent three decades crafting an archetype — a character sprung from Mrs. Prada’s fascination with 

paradoxes. On runways and in advertising, she has been young but old; sexy but not too; kittenish but 

formidable; realistic in parts but fantastical as a whole. 

This “Miu Miu girl” has never resonated more than in recent years. Fashion enthusiasts and the 

press deploy the phrase in a way incomparable to other brands. 

She can be a teenage influencer, a plus-size model or an Oscar-winning actress in middle age. She can be an 

Australian boy or a Chinese septuagenarian. For a certain shopper, that fluidity is irresistible — an invitation not 

to be boring — and a powerful sales tool. 

Who Is She? 

“This one was like Virginia Woolf goes to a beach party,” the actor Emma Corrin said after the Miu Miu show in 

Paris last October. We sat on cerulean carpeted benches facing a glossy white runway. 

Minutes earlier, Gigi Hadid had modeled a brown suede skirt and matching jacket. She wore geeky 1960s 

glasses, her hair half wet and slicked back. Underneath the skirt (pleated, knee-length, sequined, $9,700), she 

seemed to be wearing men’s drawstring swim bottoms. 

Miu Miu’s runways are known for their unexpected casting. Miranda July walked in the same show as FKA 

twigs in October 2022. One year later, Cailee Spaeny and Troye Sivan shared a runway, the timing coinciding 

with important moments in their careers (hers, the film “Priscilla”; his, the album “Something to Give Each 

Other”). Mx. Corrin starred in the same runway show as the singer-songwriter Ethel Cain and the model-activist 

Zaya Wade, two trans women. Angel Haze and Little Simz, both rappers, walked in February alongside Qin 

Huilan, a 70-year-old retired doctor. 
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All of them are now considered Miu Miu girls, a phrase used by the fashion critics for at least 20 years but 

popularized online around 2022 — by which time “girl” had become a common modifier in social media 

discourse around fashion trends. 

Ms. Wade, the 17-year-old daughter of the retired basketball player Dwyane Wade, likes that Miu Miu girl has 

become part of her identity. 

“There’s something about being something,” said Ms. Wade, who thinks the phrase denotes youth and 

modernity — concepts, as opposed to more fixed aesthetics, like maximalism or quiet luxury. “Anybody can be, 

but not a lot of people are, Miu Miu girls.” 
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A juvenile edge seems to be key. What else would Sydney Sweeney, Gen Z’s first sex-symbol movie star, have 

in common with Chloë Sevigny, a gritty downtown lodestar who has modeled for Miu Miu since 1995? Or with 

Hailee Steinfeld or Elle Fanning, both 14-year-old ingénues when they began working for the brand? Or with 

Hailey Bieber, proud nepo baby and beauty influencer supreme? 
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“We all have moments of wanting to be Sydney Sweeney, and then we all have moments of wanting to be Emma 

Corrin,” offered Ashley Brokaw, the brand’s casting director and, other than Mrs. Prada, the woman arguably 

most responsible for deciding who becomes a Miu Miu girl. “You want to be a bombshell, and then you feel 

something different the next day.” 

Still, she acknowledged that Miu Miu more often gravitated toward “quirkier” beauty. 

“I don’t know how to explain it, but when you see it, you know it,” said Ms. Brokaw, who worked for the brand 

from 2012 to 2014, then returned for the spring 2022 collection, with its viral miniskirts. “Honestly, it’s Mrs. 

Prada. It’s her. It’s the essence of her. It’s her humor. It’s her girlishness. It’s her playfulness. It’s her.”  

Rich on the Inside 

In February, I asked Mrs. Prada why she was drawn to contradictions in the Miu Miu girl. Over email, the 75-

year-old designer said the ambiguity was a result of a “rich-on-the-inside” personality. 

“There is a strength, and a tenderness,” she wrote, “for instance, you can want to be beautiful and gentle but also 

intelligent, political.” 

Yet people still struggle to clearly define the Miu Miu girl. Did her ambiguity actually make her unknowable? 

“She isn’t unknowable, because she is present in all of us,” she responded. If the Miu Miu girl contradicts herself 

… well, so do most people, by Mrs. Prada’s thinking. 

The designer proved her point a few weeks later, introducing a more elegant version of the Miu Miu girl in Paris. 

For the first time in about five years, there were no miniskirts, bra tops or pantsless looks on the runway. Where 

was the sexy subversion that made the Miu Miu girl seem so young? Was it now in the skinny jeans worn 

underneath her long fur coat? Were those pearl necklaces and hotel slippers? 

“There is a mentality which has always been present at Miu Miu — a sense of freedom, of spontaneity,” Mrs. 

Prada had written to me. Or, as she told Vogue after the March show, “Every single morning, I decide if I’m 

going to be 15 years old or a lady near death.” 
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Before she was a designer, Mrs. Prada was a mime, a communist and a student protester. (She holds a doctorate 

in political science.) When she introduced Miu Miu in 1993 — about five years after releasing her first clothing 

collection for Prada, her family’s accessories company — the new line became her experimental playground. 

Miu Miu was her childhood nickname. 

“I think Miuccia has always, in her world, been a rebel,” said Guido Palau, hairstylist for Miu Miu for more than 

20 years. “And I think the Miu Miu girl is a reflection of her in her youth.” 

The brand arrived during a moment in fashion when the sleek perfection of supermodels was giving way to 

reality, Mr. Palau said — to oddness and messiness. 

That idea still fuels Miu Miu 30 years on; it can be found in the suggestions of cowlicks (fall 2023) or blisters 

(spring-summer 2024). Some of these touches are owed to the influential stylist Lotta Volkova, formerly of 

Balenciaga. 
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Miu Miu hired Ms. Volkova in 2020, the year its current trajectory was set into motion. That April, the designer 

Raf Simons began working at Prada as co-creative director — a pairing that freed Mrs. Prada, who had 

previously overseen both labels on her own, to spend more time in her playground. 

‘She Reads’ 

There is some agreement about the dominant qualities of a Miu Miu girl. She has a sense of humor. She is 

vaguely academic. 

“Funny,” said Susanna Lau, a journalist and influencer, when asked to describe the archetype. “Smart. I don’t 

want to say intellectual because that sounds a bit pretentious.” 

Brandon Veloria, a vintage dealer who collects Miu Miu handbags for his New York and Los Angeles stores, 

thinks “she’s in on the joke,” he said. “She’s politically interested. She reads.” 

 

 

Indeed she reads. Or at least wants to read. In June, Miu Miu erected temporary kiosks in a few major cities — 

there was one outside Casa Magazines in the West Village of Manhattan — handing out Popsicles and free 

books as part of a new Summer Reads initiative. The titles included “Persuasion” by Jane Austen and two Italian 

feminist novels from 1906 and 1952. Ms. Lau stood in line for books in London. 
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“It’s a very obvious point to be making, but I think she feels passionately about knowledge and power,” said Ms. 

Lau, herself a Miu Miu client and collector. (Ms. Lau has no current business relationship with the company, 

though she has previously worked on a few brand projects.) 

In its most recent financial presentation, the Prada Group pointed to Miu Miu’s strategy to reach consumers 

beyond clothing — through culture and community programming, like Summer Reads. The brand had already, 

for 13 years, been commissioning short films from female directors, including Agnès Varda and Janicza Bravo, 

in a series called “Women’s Tales.” 

Can this strategy help maintain the astronomic sales momentum? Is maintaining it even possible? 

“Clearly, the growth rate that you’ve seen in the last quarter cannot last forever,” said Mario Ortelli, a luxury 

adviser at Ortelli & Company. “There will be a normalization, and it’s important that management continues to 

find a way to keep the point of view of Miu Miu interesting for the consumers.” 

The Miu Miu girls are hopeful: “It’s a really tricky landscape, and they’re bucking the trend because they 

actually have something to say,” Ms. Lau said. 

“You can’t say that for a lot of brands at the moment,” she added. “Even if the clothes are not for you, at least 

it’s tapping into something.” 
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Writer Geoffrey Mak reminisces about Miu Miu's past while looking to its 
visual future, as modeled by photographer Quil Lemons and Ysham Adulahi. 

Spring/Summer 2024: The collection that, to me, is most significant in 
its treatment of gendered dressing. Sixty-two models walk down the 
Miu Miu runway in Paris. The first wears half-rim glasses and a dark 
blue polo, almost black. I’ll call this model her: A blazer accentuates 
her shoulders, as if she were returning from prep school, or fancying 
herself a raconteur at the Knickerbocker Club for wearing no tie and 
her sleeves rolled up. She walks with her fists inside the pockets of 
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what appear to be, on second look… board shorts, as if she’s headed 
from the Gentlemen’s Club to the beach — a charismatic fantasy — a 
white drawstring dangling from her waistband. Her flip-flops show 
different colored Band-Aids wrapped around her toes. I see blue plaid 
fabric bunched over her waistline, and while I know this is the fabric of 
the shirt, her bottom-most layer, to me they read like boxer shorts — a 
deliberate choice by Miuccia Prada — reminding me of the boys I 
knew in high school, who sagged their jeans so low I could see their 
bunched-up boxer shorts billowing out.  

 
HIGHSNOBIETY / HUY LUONG 

Even now, it is difficult for me to separate the rhythmic sound of a 
basketball on pavement, slowing and quickening, with a vision of 
these boys’ black hair slicked back with gel, and Tupac playing from a 
car stereo with the windows rolled down. These boys wore boxers. I 
wore briefs, because I was also a boy, though I didn’t always feel like 
one. I was too embarrassed to ask my mother to buy me boxers 
instead of briefs at JCPenney; because I was too afraid she might 
suggest I was trying to be someone I wasn’t. When I waited for 
someone to pick me up after school, I watched the boys on the 
basketball court, and I couldn’t tell if I wanted them or if I wanted to be 
them. I was fifteen years old. 

Twenty years later, I found myself at a warehouse party in New York 
titled Fags Are Women. At the rave, people mix colors and outfits — 
leather with athleisure or those conceptual pieces with all the straps — 
the way DJs mix sounds and genres. My friend E, a self-described 
“T4T trans-masc faggot,” wore baggy basketball shorts, and danced 
topless, with Band-Aids over his nipples. We were discussing gender. 

 
 

HIGHSNOBIETY / HUY LUONG, HIGHSNOBIETY / HUY LUONG 
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Q: What is the difference between feeling like a girl, identifying with a 
girl, identifying as a girl, and being a girl? 

A: They are indeed different, but sometimes feel the same. 
A girl is a many-gendered thing. At once, she is an ideal, as well as 
the failure to meet that ideal. Not all girls are girls. She is less a 
person than a place: a train station, through which several currents — 
images, language, nature — intersect at different points in time. Only 
from a distance or in retrospect does a girl seem like a coherent thing. 
Hell is a teenage girl, essentially discombobulated, a mess. Some are 
in a state of becoming, as if womanhood were a masked ball she is 
eternally getting ready for, but never actually attends. Some have no 
interest in that ball, have in fact already arrived at their destination, 
passing a joint in the back of a pickup truck when the clock strikes 
twelve. It was just a pumpkin after all, make-believe. 
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At the warehouse party, I admitted to my friend E that I sometimes feel 
like a girl. This could happen during the length of a subway ride, when 
I wear a black oversized hoodie with a pleated skirt and heels, or 
during six-month stretches of time when my gender can feel like being 
parked in a space reserved for someone else. I am at a cease-fire, 
temporary or permanent, with my own body. Once I discovered that 
my frustrations with having a male body was masking my internalized 
racism for having an Asian body, I accepted my present incarnation. 
But I still use clothes to hijack the meanings that have been inscribed 
on my very body that I am just now learning to love. Style is part of 
that love. 
In Judith Butler’s essay “Performative Acts and Gender Constitution,” 
the philosopher’s definition of gender was a shot heard around the 
world: “an identity instituted through a stylized repetition of acts.” From 
this, we can glean a few things. 1. Gender is not a natural state, but 
what is left behind by a series of acts and performances. 2. Gender is 
also temporal, since repetition happens over time. 3. Gender isn’t 
embodied so much as stylized. 
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A stylized repetition of acts. This is also a description of a runway. 
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Consider look forty-seven: A girl wears a beige-colored top, like the 
upside-down triangle of a handkerchief. Like much of streetwear, the 
handkerchief is at once a historical situation, onto which masculine 
associations have been inscribed over time. Within menswear alone, 
that garment has been subverted, several times over. I’m reminded of 
a bygone era of gay history, when men wore handkerchiefs, either on 
the left or right side, to cruise. Some of them were girls. And they still 
wore their handkerchief on the left. 

And consider look forty-two: A girl, with tattoos on her forearms, wears 
a pencil skirt seemingly covered in crepuscular gold flakes — a luxury 
spin on an office silhouette — over the thick waistband and white 
drawstrings of the kind of board shorts that I, as a teenager, might buy 
at PacSun in a suburban mall. Here is a vision of a girl as assembled, 
collaged, collected, and put-together. That a girl could be wearing 
board shorts underneath a pencil skirt does not destabilize her place 
in gender, but rather incorporates the supposed antithesis of a girl 
within girlhood itself — capacious, elastic, synthesized, witty. 
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Note that a majority of the SS24 Miu Miu show doesn’t take on the 
alien, nonbinary silhouette that codes as non-human, or effaces the 
body by engulfing it in oversize vestments, equally dreary and 
cartoonish. Rather, Mrs. Prada’s looks are composed of intensely 
gender-coded garments, whose meaning is informed by the spaces 
they have historically been worn in: the masked ball, the country club, 
the pool, the university library.  

Butler goes on to write that if gender is “not a seemingly seamless 
identity, then the possibilities of gender transformation are to be found 
in the arbitrary relation between such acts, in the possibility of a 
different sort of repeating, in the breaking or subversive repetition of 
that style.” What Mrs. Prada is doing on a visual level is an analogue 
for what Butler is describing on a societal level. If the normative ideals 
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of gender have been manufactured and policed by certain brands 
(e.g., Ralph Lauren, Lacoste, Billabong) creating images and 
advertisements around certain styles (e.g., Ivy, prep, swimwear), Miu 
Miu subverts those codes, and out came something… cohesive, even 
balanced. The concept is solid, but the harmony sings, which is the 
craft of a designer. 

The arbitrary relation the mind makes between any of those garments 
is where gender happens. Where gender is made, and remade — to 
confuse, to energize, to delight. Anything that can be styled can be 
styled differently. With gender, too. When watching the Prada runway, 
I got a feeling, the way excitement is indistinguishable from dread, that 
invalidates my sureness of what I thought a girl was. A girl is a many-
gendered thing. Some girls play basketball, and wear their jeans 
sagging low. Some girls take the N train to the C train from the Upper 
East Side to Rockaway Beach on a Monday afternoon. Some become 
a bride at fifteen, a queen at nineteen, and a legend by twenty. Some 
girls listen to New Order on repeat, find wonder in the taste of cake 
batter, and don’t care if they ever see the Grand Canyon in person. 

 All clothing and accessories worn throughoutMIU MIU 
 WordsGeoffrey Mak 
 PhotographyHuy Luong 
 StylingSebastian Jean 
 Executive Producer Tristan Rodriguez 
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